
 



 

 
 
In a land of diversity and various cultures, crafts, traditional practices, and associated fields, it is 

important to have a conversation around their sustenance economically. Historically, India has 

been a cultural and creative powerhouse. It has produced some of the best-quality textiles, per-

fumes, spices, crafts etc., many of which have also been exported as high value products. But 

today, India’s exports of art and craft goods have minor impact on the global market. The global 

handicrafts market amounted to $680 billion in 2021, India’s handicrafts export only accounted 

for $4.3 billion in the same year. 

In 1998, the Department of Culture Media and Sports (DCMS) in the United Kingdom gave the 

first-ever formal definition of creative industries. It was based on the “Creative Nation” report, 

1994, by the Australian government. DCMS defined the creative economy through the notion of 

creative industries as entailing ‘those activities which have their origin in individual creativity, 

skill and talent and which have the potential for wealth and job creation through the generation 

and exploitation of intellectual property’. Currently, the concept of Creative Economy has multiple 

definitions across different countries. According to UNCTAD’s Creativity Economy Program it is 

an evolving concept which builds on the interplay between human creativity and ideas, intellectual 

property, knowledge, culture, and technology. 

 
In India, the Creative Economy is lengthening its ambit. However, there is still a discussion on its 

constituent sectors. Measuring the size and contribution of India’s creative economy is difficult 

due to challenges with respect to reliability and data limitation. India’s creative economy is large, 

but its untapped potential is even larger. The use of digital supply chains, high-quality standards 

and intellectual property rights can unleash the hidden potential of creative practices through 

formalization and incentivization of cultural goods within the framework of Creative Economy. 

The greater the convenience and accessibility, the easier it is to formalize and mainstream different 

art forms. 

 
The year 2020 witnessed a profound impact on the arts and culture industry in India, as the global 

pandemic brought about a substantial decline in the livelihoods associated with art and craft. 

Artists and creators all over India saw their careers halted and income plummeted. The closure of 

galleries, exhibitions, museums, theaters, cinemas, and culture festivals had a dramatic effect on 

their ability to recover. Many stakeholders in the arts sector were forced to make multiple labor 

cuts as well as sell their assets.  



 

The loss of income in publishing and culture venues, has had a deep and lasting impact. To ensure 

the continuity of traditional practices and preservation of classical art forms, it is imperative to 

redirect attention towards their promotion and long-term sustainability'. 

 
To achieve this goal, Sanrachna Foundation in partnership with Indira Gandhi National Center of 

Arts, and Shree Guru Gobind Singh Tricentenary University (SGTU), is hosting a symposium on 

4th August, along with our co-organizers Mentza, DPIIT IPR Chair Tezpur University, and The 

Indian Intellectual Property Office. 

 
The discussion at the symposium will center upon  

1. Technology driven creative practices and technology advancements driven by creative 

practices,  

2. Working practices and economic development in the creative culture industry,  

3. Skill gaps and training meets of creators and professionals,  

4. Forms of mediated interaction of creative practices beyond entertainment and user 

experience, 

5. Audience insights and content distribution systems for creative economy of well-

established culture establishments. 

 
Outcomes Desired: 

• Bringing out a broad definition of creative economy in India. 

• Measuring and mapping the range of everyday cultural interaction and consumption of 

culture. 

• Understanding how modern professionals of art and design are using traditional concepts 

in a new market economy. 

• Exploring possibilities of integrating technological advancements in creative sphere. 

 

 
 



                                                                                                                                                                                                            



  



 


